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Tote-ally awesome totes 


Students visit the Dutzi Gallery to‘see the hand-printed tote bag exhibition open until Dec. 1 (See Page 6 for the full story). 
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Students offered free health services over break 


Approximately 900 
students, on average, 
visit the Student 
Health Center over 
winter break. 


By Ryau CooLey 
Staff Writer : 


Students who are enrolled at Cal 
State Long Beach during the fall and 
spring semesters will have free access 
to Student Health Services during win- 
ter session even if they’re not taking 
classes over break. 

Rasulkumar Zodse, a first year com- 
' puter science graduate student, plans 


to use SHS’ services over winter break 


if it’s needed, like for a flu shot. Zodse 
lives in Long Beach near CSULB. 

Michael Carbuto, director of SHS, 
said that making appointments over 
winter session is convenient for stu- 
dents who are local because “they can 
get an appointment any day and there’s 
very little waiting during that time of 
year.” 3 

During the summer, continuing stu- 
dents who are not enrolled in summer 
school can pay a $45 fee to have access 
to SHS. According to Carbuto, stu- 
dents not taking classes have to pay a 
fee in the summer and not during win- 
ter session because CSULB is a year 
round campus and summer is treated 
as one of three semesters, while win- 
ter session is not considered a separate 
semester. Carbuto also went on to say 
CSULB has the lowest SHS fee in the 
entire CSU system. 

Hope Riley, a junior international 


See SHS, Page 2 


Flu Season 


Do you have 4 cough? 
Plaase wear a mask. 


Nick STANTON | Daity 49eR 
Students enrolled in Cal State Long Beach’s fall and spring 
semesters can access the Student Health Center for free. 
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Graduating 
seniors 


struggle to 
find work 


Students plan on 
relocating, taking 
jobs not related to 
their major to make 
money. 


« 


By MOoniquE CARNES 
Staff Writer 


Tough economic times are causing 
students to ask what they will do after 
they graduate next semester. 

Graduation should be a time of ex- 
citement and relief, but, for many stu- 
dents, it has become a time of stress. 
Students battle economic hardships 
right after graduating college. 

Some careers, such as ones in the 
medical field, have a shortage of 
employees. A group of senior nurs- 
ing students who are graduating this 
semester are preparing to take their 
field’s board exam at the end of Janu- 
ary in order to start their careers in 
nursing right away. 

Among the group was senior nurs- 
ing major Priya Sharma. She plans on 
beginning her career as a registered 
nurse right after she passes the exam. 

Although a career in’ nursing is 
promising, Sharma understands that 
relocating may be an option she will 
need to consider. 

“It’s hard in Southern California 
to find jobs,” Sharma said. ““We’re all 
looking elsewhere.” 

According to the Bureau of Labor 
Statistics, the unemployment rate in 
the nation was at 9 percent in October. : 

People between the ages of 20 and 
24 had a 14 percent unemployment 
rate in the nation. Just in California, 
the unemployment rate in October was 
11.7 percent. In October 2001, the un- 
employment rate in California was 6.1 
percent. : 

Jonas Nakas, a graduating senior 
photography major, is planning on 


See GRADUATES, Page 3 


Local brand leaves mark on CSULB, fashion world 


Sticker ads, word 
of mouth promote 
Livevil Clothing 
around campus. 


By BRIANNE SCHAER 
News Editor 


A couple of Wilson High School 
students decided to take a risk and 
launch their own brand, Livevil Cloth- 


ing, about a year ago because they _ the designs are influenced by the cre- 
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Livevil’s success, 
_ “When someone buys a shirt from 
us, they’re not just buying a shirt, 
they’re becoming a part of the crew, 
a part of the brand,” co-founder Kevin 
Torres said. “Our fans, the people that 
support us, make a difference.” 
Torres, now a freshman industrial 
design major at Cal State Long Beach, 
and his friend Ruben Hernandez start- 
ed Livevil with a simple concept and 
it grew from there. Two more friends, 
Jason Tejeda, a business management 


See Lrvevi, Page 2 


Starting Sunday, Dec. 4 at 
1230 p.m. and ending Friday, _ 
Dee. 16 at 5 p.m., the University _ 
_Library willremain open 24 __ 
heursaday, 

Starbucks will also provide 
free coffee during, “early morn- 
ing hours” while supplies last, _ 
the University Library said. _ 
__ The library also said, the 
extend hours are in response to 


student demand 
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LIVEVIL 
Continued from Page | 


major at CSULB, and Benji Gutierrez, 
a business marketing major at Long 
Beach City College, later joined the 
project. 

There are now more people involved, 
but the company is still based on the 
work of a group of friends who want to 
promote their brand and design logos to 
appeal to a variety of people. 

“We’re not a gang, not acrew, we’rea 
clothing company,” Tejeda said. “We’re 
a small group of friends just trying to 
get known. It’s our lifestyle. We’ve al- 
ways been into clothes and fashion.” 

According to Torres, the name 
Livevil just happened. He and Hernan- 
dez were hanging out one day and came 
up with the phrase “Live Evil.” Then 
they combined the two words into one 
palindromic word. 

“Tt looks better: [as one word,]” Tor- 
res said. “We created ‘it so that, no mat- 
ter, how you see it, it’s still the same. 
If you look at it in the mirror it’s still 
spelling Livevil.” 

The futtre designers said that, when 
they were younger, they would do 
things, they weren’t supposed to.do.and 
get in trouble a lot, even though they 
were simply trying to have fun. 

The name Livevil slightly represents 
that culture because it sounds bad, but 
it isn’t actually about being bad. 

The early stages of launching the 
brand were a bit rough. People wouldn’t 
take the group seriously due to their age 
and lack of organization. 

“It’s been a big trial-and-error since 
we started,” Torres said. 

The idea of the brand was born in 
December 2009, and the first shirt was 
printed in February 2010. The early 
stages of production were rather un- 
organized, and focused mainly on just 


printing and shipping shirt orders. Her- 
nandez would literally stand in line at 
the post office to-ship shirt. orders to 
customers. 3 

Now, the company is highly orga- 
nized. Each member has a specific 
job, all orders are tracked and finances 
logged. There is also a small ware- 
house where the shirts are printed and 
shipped — there is no more waiting in 
long post office lines. 

“We’re a well-oiled machine,” Tor- 
res said. 

The group now goes to trade shows 
and seizes every opportunity to net- 
work and promote Livevil. There is a 
difference now of how people respond 
to Livevil than when the brand first 
started, Torres said. Livevil is sold in 
approximately 20 stores in California 
and Texas, and the clothing is shipped 
all over the world. 

Mixed in with all of the success 
Livevil has enjoyed, there is also nega- 
tive feedback. 

“We have a lot of hate,” Torres said. 
“But we love it because that’s advertis- 
ing. They hate me, I love them. People 
see what we’re doing, they notice us.” 

The main advertising for Livevil 
is the stickers that seem to be every- 
where, and people talking about and 
wearing the clothes. 

The stickers are all over CSULB, 
and are a main source of generating 
interest in the brand. The team hands 
them out to people to build-buzz about 
Livevil. An order of 15,000 stickers are 
on the way this month. 

All of the guys in charge of Livevil 
wear the clothing on a daily basis. Tor- 
res said he’s decked out in Livevil gear 
nine times out of 10. Tejeda said he has 
enough Livevil clothing to wear for at 
least two months without wearing the 
same thing twice. 

“If we don’t wear it, no one’s going to 
wear it,” Tejeda said. 
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LiveVIL 


‘Ruben Hernandez, left, Benji Gutierrez, and Cal State Long Beach students Kevin Torres and Jason 
Tejeda started their own brand, Livevil Clothing, last year. 


Gutierrez even put a little Livevil 


Livevil store in New York, San Fran- 


logo on his prom tuxedo, and wears ecisco, Los Angeles, Long Beach, or 


Livevil all the time. 

“Every day, I look at myself as a bill- 
board,” he said. “But if | don’t put my 
logo on, who will?” 

Future plans include opening up a. 


other big street-wear meccas. Although 
there are big plans to expand the Livevil 
brand, Torres said he would never per- 
manently leave Long Beach. 

“T was born and raised here, Long 


Beach is my home,” he said. “The city’s 
so diverse — so big — there’s so much 
to do. I love the place, I don’t want to 
leave.” 

The group is currently working on 
integrating aspects of Long Beach into 
some of their logos. 


Keys to college students’ success 
often overlooked, report says 


LOS ANGELES (MCT) — Col- 
leges should examine a wider set of 
social, economic and personal char- 
acteristics to determine how they can 
help students remain in school and 
graduate, a new report has found. 

Aside from SAT scores and high 
school grade point averages, students’ 
success in college relies on a number 
of other factors — often overlooked — 
that more accurately predict whether 
they will stay in school, according to 
the report scheduled for release Tues- 
day by the Higher Education Research 
Institute at the University of Califor- 
nia, Los Angeles. ; 

Using information from a national 
survey of college freshmen in pub- 
lic and private institutions ‘as well as 
graduation data, the report found, that 
students who visit a college before en- 
rolling, participate in clubs and other 
activities and those. who have used the 
Internet for research and homework 
are more likely to complete a degree 
earlier than others. ° 

The costs of attending a college and 
the institution’s size also contribute to 
students’ success, the report found. 


Overall, graduation rates are up 
from a decade ago — nearly four in 10 
students graduate in four years today 
compared to 36 percent of students 
who started college in 1994, the report 
showed. But 56.4 percent of students 
now take five years to graduate. 

Disparities in graduation rates by 
ethnicity and gender persist and the 
gaps are increasing, according to the 
report. First-generation students are 
especially at a disadvantage: Only 
27.4 percent of these students earn a 
degree after four years compared to 42 
percent of students whose parents at- 
tended college. 

“The message to colleges is to use 
as much information as possible about 
their incoming students to assess what 
their probabilities are in terms of com- 
pletion and think about services and 
programs that need to be addressed,” 
said Sylvia Hurtado, director of the re- 
search institute and one of the report’s 
authors. 

For example, providing more on- 
campus housing and creating school 
rituals that create a sense of belonging 
can increase graduation rates, Hurtado 


said. Students who visit campus before 
enrolling and those who are admitted 
early also are more likely to stay and 
graduate, she said. 

The report found that private 
schools graduate more students in four 
years than public institutions. But the 
study suggests that much of that suc- 
cess is because private schools are 
more selective with enrollment. 

But public universities, which are 
likely to enroll more low-income and 
first-generation students, graduate 
more of their students than would be 
expected, the report also found. 

The report’s findings will help col-. 
leges address issues that impede stu- 
dents’ success, said Alice Knudsen, 
director of Institutional Research, 
Planning and Academic Assessment 
at Mills College, a small campus in 
Oakland, Calif, with a diverse student 
body and large numbers of first-gener- 
ation and working students. 

“This analysis wakes us up to fac- 
tors that we might not have thought 
had that much impact on graduation,” 
Knudsen said. 

-Carla Rivera, Los Angeles Times 


SHS 
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studies major, said the $45 fee for 
summer isn’t that bad compared: to 
what you might pay elsewhere, but she 
thinks students shouldn’t have to pay 
it at all. 

“It doesn’t seem fair that you can 
get it [for free] over winter, but not 


over summer,” Riley said. “It’s nice to 
know that [the fee’s] not outrageous, 
but I guess you'd like to save money 
anywhere you can.” 

Riley, who lives a mile away from 
campus, went on to say that she’ll 
probably go to SHS over winter break 
if she gets sick. 

Charles Chhang, a junior engineer- 
ing major, lives in northern Long 
Beach, but he won’t be visiting SHS 


during winter session. 

“J have a family doctor that I’m 
more comfortable with,” Chhang said 

According to Carbuto, approxi- 
mately 900 students visit SHS dur- 
ing winter break. During the regular 
semester, an average of 950 students 
visit SHS per week. 

SHS will be closed for the holidays 
on Dec. 24, 2011 through Jan. 2, 2012. 
It will re-open on Jan. 3, 2012. 
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Students call police, 


mistakenly report 


drug, alcohol abuse 


By Kirsti CoRREA 
Staff Writer 


A man called the police after he spot- 
ted a man smoking marijuana while 
walking with a child near the Friend- 
ship Walk on Nov. 18 at 11:45 a.m., Uni- 
versity Police Capt. Scott Brown said. 
Police made contact with the man, but 
found that he was not under the influ- 
ence, nor did he have any marijuana, 
Brown said. : 

Another complaint was made regard- 
ing someone who was seen smoking 
while driving in Lot 8 on Nov. 17 at 9 
a.m., Brown said. Police contacted the 
driver of a Volvo station wagon, but 
there was nothing wrong. 

Police were flagged down by a driver 
who saw someone in a gray Ford Rang- 
er drinking beer while driving near the 
Pyramid on Noy. 18 at 10 a.m., Brown 
said.. The person told police that they 
parked near Parking Structure 1. The 
officers were able to find the vehicle 
and searched it for alcohol, but did not 
find any. The driver did not seem to be 
under the influence either, Brown said. 

Police made contact with students 
in the Beach Hall of the Residential 
Learning Center after a resident assis- 
tant suspected the students of smoking 
marijuana on Nov. 21 at 10 p.m., Brown 
said. The students were advised, but 
none were cited. 


Father contacts police to find drunk 
daughter on campus : 


The father of a 19-year-old student 
flagged down campus police on Nov. 19 
at 10:45 p.m. to help him find his daugh- 
ter who was drunk somewhere on cam- 
pus, Brown said. Officers found her in- 
toxicated near the Parkside dorms and 
released her to the care of her father. 


Credit cards, bikes, phones stolen on 
campus 

A woman came into the University 
Police station on Nov. 23 at 12:15 p.m. 
to report her credit card stolen, Brown 
said. After checking her statement, she 
found charges to her card made in New 
York. Brown said she was advised to 
talk to her bank and file a report. 

A student reported their bike missing 
on Nov. 21 at 10 p.m., Brown said. She 
left her pink Denali road bike near the 
Engineering building on Nov. 20 in the 
evening, but when she returned the next 
day, it was gone. Brown said the police 
took down the information and ended 
up finding the bike parked near the 
Physical Education building a couple 
days later. After contacting the student, 
she realized she must have forgotten 
where she left her bike. - 

A blue BMX Haro bike was stolen 
from the bike racks. near the Parkside 
K building on Nov. 17 in the afternoon, 
Brown said. The bike is valued-at $100 
and was locked with a cable lock. 

A student’s iPhone 4S was stolen 
from his backpack on Nov. 22 at 5:30 
p.m., Brown said. He left his belongings 
in the hallway in the Engineering build- 
ing when he got up to use the restroom. 
In the meantime, an unknown person 


-took his iPhone. 
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Tara Capel, senior, prepares to move out of the RLC beach halls as the semester, and her schooling, 


comes to a close. 


-GRADUATES 


Continued from Page 1 


building up his résumé while he looks 
for jobs. He said he wants to pursue a 
career in photography, but right now 
he is not sure how to make ends meet 
with a photo degree. 

“I’m sure I could get something 
kind of crappy if I needed to, but I’m 
really trying to find work that’s rel- 
evant to me,” Nakas said via email. 

Besides the unemployment rate in- 


NOW HIRING! 


Daily 49er is hiring anew 


Sp 


orts Editor! 


~ creasing, rent is also going up. 


According to the Bureau of Labor 
Statistics, rent went’up 1 percent in 
October. Rent has been slowly rising 
every month since February. 

Many students live with one or 
more roommates in order to split the 
cost of expensive rent. 

Sharma lives off campus in a near- 
by apartment and said that many of the 
other nursing students lived around 
the Cal State Long Beach area. 

Other options would be to move 
back home with family members after 


graduating to avoid paying high rent. 
For Nakas, his family lives in Michi- 
gan, and he wants to stay in California 
to pursue his career in photography. 

“T’m lucky though, I’ll be moving 
in with my girlfriend, so I'll have a 
commiserator to split rent with,’ Na- 
kas said. 

For the most part, students are still 
happy to be out of school, even with 
the stress that lies ahead. 

“It’s exciting to finally be out of 
school for what feels like the first time 
in my life,” Nakas said. 
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College students everywhere are faced with the 
difficult task of finding their first “real” job. After 
years of slaving away over books and computer 
screens, students look forward to finally entering 
their chosen field. But, it isn’t always easy to find 
a post-grad job, and it’s 
become increasingly 
harder over the past few 
years as the economy 
has suffered and the 
unemployment rate rose nationally. 

Cal State Long Beach students who stay in 
California have it even rougher, as the unemploy- 
ment rate in California is higher than the national 
average. Some students who major in certain 
subjects (say, history or psychology) may have an 
even more difficult time finding work than others, 
which has left some wondering if it’s a good idea 
to cut the subjects altogether. 

Unemployment is rough no matter what 
your field of study is, but cutting majors while 
education suffers in this country: isn’t the way to 
remedy it. 

The idea of cutting majors with low post-grad° 
employment rates actually comes from the Chi- 
nese government. After a few years of monitoring 
which majors produce the lowest amount of stu- 
dents who get jobs, the underperforming majors 
were cut. The move was also done in an effort 
to keep Chinese students from leaving to attend 
overseas universities. 

But, what would happen if CSULB did the 
same? How would students react if, after tracking 
which majors at the university produce the lowest 
amount of employed post-grad students, certain 
areas of study were dropped altogether? 

At first, it seems like a good idea. By cutting 
majors that don’t give students a high likelihood 
of getting a job, it seems like universities would 
be doing students a service. But cutting majors 
would never fly here, and honestly, it shouldn’t. 


Our VIEW 


OPINIONS 


Cutting majors at CSULB, especially impacted majors like psy- 
chology, would lead to increased amounts of stress for everyone and 
more competition among the students in majors that weren’t cut. 
Cutting majors would lead to overfilling the others, as well. Even 
more, CSULB’s enrollment would likely take a hit, as the university 
would miss out on students who'd like to study the old majors even 
in spite of their low performance. : 

Another reason this wouldn’t work is that we just don’t respond 


well to change, especially when it comes to our education. Who 
can blame us? We’ve had to brace ourselves for semesters of tuition 
hikes and cut classes; all the stuff we’ve been complaining and 
protesting about for weeks (years, really) now. 

Whenever something happens to change the way we receive our 
education, we never benefit. This would just be the latest in a string 
of events that follow that lead. At this point, we shouldn’t worry 
about not getting a job immediately after college. As scary as that 
last sentence sounds, our focus should be getting through the ma- 


jors we have chosen as soon as possible in order to avoid accumu- 
lating mounds of debt. We can worry about the rest later. 

Realistically, it’s unlikely that CSULB would cut majors in the 
near future, at least we hope. Considering how badly things went at 
the last Board of Trustees meeting, it probably isn’t the best time to 
even consider changing the system. 

Still, if our state funding continues to decrease, who knows what _ 
options the university will have. Hopefully, they won’t involve of- 
fering students less subjects to study-at a higher price, of course. 


Manipulative pro-life publication abusing freedom of expression 


Last week around campus I saw an inordinate 
amount of advertisement supplements alongside 
the Daily 49er, stacked and waiting to be read. 
Having some time to kill, I decided to take one 
with me, expecting to browse through some light- 
hearted fashion articles or perhaps one or two ~ 
music reviews. However, to my amazement and 
disgust, the magazine could not have been further 
from my expectations. Instead, I was faced with a 
twelve page anti-abortion campaign. 

While I highly support freedom of expression, 
this particular advertisement supplement seemed 
inappropriately lacking in truths, portraying its 
message in such amanipulative manner that it left 
me extremely troubled. : 

Having the supplement distributed here on 
campus in such large quantity is really quite 
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worrying. For young impressionable freshmen, 
students who are beginning to collate their own 
opinions of the world, the magazine seems to 
have cleverly found its perfect target audience. 

As an international exchange student from 
England, I have been shocked at some of the overt 
and manipulative campaigns in regards to abor- 
tion, something I have gladly not 
seen once on my home campus. 

Fellow student Lauren Brere- 
ton, an American studies major 
said, “What shocks me most is that students can 
be spoon fed such propaganda on campus. I found 
it completely disgusting.” 

The supplement included numerous articles of 
preposterous claims that were grounded heavily 
in misrepresentation. 
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One article, dedicated entirely to the inextri- - 
cable linking of abortion and breast cancer stated 
“induced abortion of a normal pregnancy results 


in increased risk of breast cancer for the mother,” 


a claim both frightening and highly misleading. 

What was even more worrying was an article 
that suggested certain methods of birth control, 
such as the pill, are actually a 
form of abortion. They stated 
that, “according to Scientific 
research, all hormonal contracep- 
tives have the capability to cause an abortion.” 
Information like this being openly accessible on 
campus is what struck me most, especially when 
in the hands of susceptible young minds. 

Promoting the use of birth control and safe sex 
is what should be championed on a university 
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campus, as abstinence is not a realistic solution . 
for the majority. Instead of evoking immense fear 
into the minds of students, more weigh should be 
given to educating them about safe sex. 

Whilst I completely advocate freedom of - 
expression and one’s entitlement to personal opin- 
ion, I found the distribution of this advertising 
supplement on our campus highly inappropriate 
due to its excessive levels of deception regarding 
abortion. 

Knowing that some students would perhaps 
take the information as definitive fact left me 
both troubled and quite disgusted that such pieces 
of literature are so openly promoted on campus. 

Emma Lucas is an international exchange 

junior majoring in English and guest columnist 
for the Daily 49er. 
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Zuckerberg, Facebook are Jinally paying for their privacy mistakes 


It took long enough for Facebook to finally pay 
for all the ways they mistreat their users. 

The Federal Trade Commission slapped 
Facebook with a sentence of 20-years of privacy 
audits requiring the social networking site to get 
user approval before sharing their information. 
This news came after two years of investigation 
by the FTC for Facebook’s “unfair and deceptive 
business practices.” 

It’s not a new phenomenon that Facebook 
seems to change itself on a weekly basis. The 
social networking site is simply trying to squash 
the competition. 

However, through the years Facebook has 
made many mistakes in the privacy department, 
doing a very poor job of respecting its users’ 
privacy. Now, the company is finally paying for 


their wrongdoings. 

I remember many times being frustrated with 
the way. Facebook has told us one thing, but had 
done another. : 

Back in December 2009, Facebook didn’t warn 
us that information we had designated as private 
— like our Friends List — would be made public. 

Facebook also said that after 
users deleted their accounts, all 
their photos and: information 
would be taken down. How- 
ever, this information could 
still be found. 

Lastly, Facebook said that it wouldn’t share our 


_ personal information with advertisers, but it did. 


Facebook taunted us with this last lie; posting 
advertisements for different things that related to 
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the information we shared. 

There are still a handful more of privacy issues 
than the ones I listed above and the FTC wants 
Facebook to address all of them or face paying a 
$16,000 fine for each violation. However, these 
fines Facebook is facing will only be a slap on the 
wrist es the multi-billion dollar company. 

Founder of Facebook, Mark 
Zuckerberg, did show some 
remorse for the way he and his 
company had handled privacy 
on their website in the past. 
Zuckerberg said in a blog post, “Overall, I think 
we have a good history of providing transparency 
and control over who can see your information. 


That said, I’m the first to admit that we’ve made a- 


bunch of mistakes.” 


I’m glad that Facebook is finally owning up to 
their mistakes, but an apology and watching them 
pay some fines is not going to be enough to sway 
the public trust in the company. Facebook will 
win over its users trust once the privacy issues 
start being cleared up, something that may take 
a few days or weeks depending on how serious 
Facebook takes this sentencing. 

It will be interesting to see how Facebook fixes 
all its mistakes and sees the public’s reactions 
to these changes. I’m predicting at first we will 
all be upset — as we our with every Facebook 
update — but as we soon realize this is a move 
that Facebook made to boost our privacy, I’m sure 
we will all be satisfied. 

Chasen Doerr is a senior journalism student 
and contributing writer for the Daily 49er. 


Shoppers’ most important Black Friday skill is strategy, not violence 


Thanksgiving weekend is full of vices from 
bad eating right down to bad shopping habits. 
But the worst aspect of this weekend was the vio- 
lence, which is becoming increasingly common 
with the Black Friday shopping frenzy. 

While sales hit a record 9.1 percent increase 
from last year, the harm done is still something to 
take note of. 

This year was no exception to the Black Friday 
greed, with the most notorious case being a wom- 
an who pepper sprayed 20 other customers in the 
Los Angeles area, claiming they were trampling 
her as she made her way over to a Xbox consoles 
in Wal-Mart. Needless to say that Wal-Mart has 
had plenty on their plate recently. Black Friday 
didn’t exactly help them out. 

The woman did turn herself in, and claimed 
she only reacted in her own self-defense. 


This is the deal that people were parbcutatly 
looking forward to, with prices on Xbox consoles 
going down to about $100 on 4GB systems. Take 
note that Xbox consoles are still being offered at 
the discounted price this “Cyber Week.” In fact, 
many amazing deals are here to stay for another. 
week due to the success of this weekend and last 
year’s Cyber Monday. 

Anyway, let’s get back to 


the important point: the well- N AYELI ce ARRI LEO 


being of customers. When 

they shop for one-of-a-kind 

deals, many times customers are accompanied 
with their children and family. 

Walter Vance, a 61-year-old pharmacist, was 
one of the unlucky few that did not survive the 
Black Friday craze. In the shoppers’ defense, he 
was not trampled like the man last year with the 


herniated disk. 
Employees and customers left Vance unat- 


tended on the floor after collapsing due to what is 


predicted as a possible heart conditions due to a 
prior surgery. He died a couple hours later after 
being admitted to a hospital. 

Employees have also suffered as a result of 
retailers opening up earlier 
every year. One 36-year-old 
Target employee in Palm 
Beach was too exhausted af- 
ter her Black Friday shift that 
she drove her car straight into a canal after losing 
control. Fortunately, the woman, who couldn’t 
swim, managed to call 911 after climbing out of 
her sinking vehicle. 

Though it is quite obvious that people panic 
over amazing deals, particularly in this crippling 


recession, there is a psychological reason for why 
people regress to primal instincts during this 
retail holiday, 

For one, retailers are not holding back on put- 
ting their best cutthroat marketing to the test and 
hyping the holiday to the max. And, on the other 
hand, shoppers are waiting for those bargains 
from the momént Halloween decorations and 
costumes are put away. 

Every year, retailers up the competitiveness 
and the aggression. But when will it stop? 

Just remember a couple of points if you do 
decide to participate in this frenzy next year. 
Strategize, make a list and buy only what-you 
have on it. Don’t let the retailers get the better end 
of the stick. ; 

Nayeli Carrillo is a senior journalism student 
and contributing writer for the Daily 49er. 
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Art gallery 


Awesome, eco-friendly | 


The gallery features 
more than 30 
handprinted totebags. 


By LesLie Campos 
Staff Writer 


The Dutzi art gallery is host to the 
handprinted tote bag exhibition, “Tote- 
ally Awesome,” which raises environ- 
mental and consumer culture issues 
with colorful shoulder bags. 

The BFA printmaking students dis- 
play 33 handprinted tote bags of differ- 
ent sizes and styles that show the use 
of print mediums, such as silk screen, 
stencil, relief, collage and lithograph. 

The tote bags represent different is- 
sues the artists decided to touch on and 
also present a great show to the public 
with its color, textures and geometric 
designs. 

“The theme of the exhibition was a 
commentary on the no plastic [bags] 
rule of Long Beach,” said Marcus 
Thibodeau, third year BFA Print Mak- 
ing major. “Long Beach retailers don’t 
give out plastic anymore, charge for pa- 
per bags and offer reusable totes instead 
of paper or plastic.” 

Thibodeau’s pieces consist of four 
tote bags with images of plastic bags 
on one side and paper bags on the other. 

Although the images on the totes 
look computer generated, Thibodeau 
used the silk screen medium and used 


‘Loteally 


several colors layered on top of each 
other to make the images as realistic as 
possible. 

’ “T think it’s kind of neat to see the 
different totes, a pretty basic everyday 
utility turned into art’ said Eva Ko- 
zachenko, who visited the art galleries 
from San Diego on Sunday. “I can tell 
the moods and angles that created each 
piece. I really like it.” 

The meaningful totes explore nega- 
tive space and color variance, while 
reinforcing the theme of the exhibition 
and making the tote bags, a common 
utility, something artistic and aesthetic. 

Tote bags displayed in the exhibit are 
of all sizes, colors and styles, including 
reversible and collages. Some tote bags 
have mixed-media, which adds an extra 
layer of texture to the piece. 

Many of the artists’ inspirations 
were drawn from the environmental 
and meta-consumer issues that were 
the theme of the exhibit. 

Some artists did not follow any 
theme at all, such as Ivy Leighton, fifth 
year BFA Printmaking major. 

“I was inspired by pacific north west- 
ern Native American art,” said Leigh- 
ton. “They have a reverence for animals 
and trees as spirits. I was thinking of 
the animals.” 

Leighton is one of the many artists 
featured in the printmaking program’s 
exhibit and she plans to print her envi- 


ronmentally-sensitive tote design on T- 


shirts and more tote bags and sell them 
to the public. 

Each tote bag has a different mean- 
ing to the artist and a different meaning 
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Enviornmentallyriendly totes, like “Space Your-Day One” by 
Remo Bangayan, are currently on display in the Dutzt gallery. 


to the viewer. Although they may be 
different, both perspectives agrée that 
the totes speak quite loudly to the issue 
of recycling plastic and paper bags. 
Fans of the student art galleries can 
view and purchase the available pieces 


at the art department’s annual Holiday 
Art Sale on Dec. 4. 

For more on the BFA printmaking 
exhibit visit the student art galleries 
between noon to 5 p.m. by the Fine Art 
buildings Sunday through Thursday. 


DiversionsD49er@ gmail.com 


ampus 
alendar 


Nov. 30 


Student art 

The art department presents 
student art featuring BFA 
sculpture, drawing and paint- 
ing from noon to 5 p.m. in the 
student art galleries, located 
between buildings FA2 and 
FA3. Admission is free. 


Censorship lecture 

B-Word Project presents visit- 
ing artist panelists who will 
discuss“Censorship in the 
Museum’ from 5 - 7 p.m. in the 
Carpenter Performing Arts 
Center. 


Composers guild 

The Bob Cole Conservatory 
of Music presents Composers 
Guild in the Gerald Daniel 
Recital Hall at 8 p.m. Admis- 
sion is free. 


‘Louis Slotin Sonata’ 

The California Repertory 
Company presents “Louis 
Slotin Sonata” at 8 p.m. at the 
Royal Theatre on the Queen 
Mary, located at 1126 Queens 
Hwy. Admission is $15 for 
students and $20 for general 
admission. 


Trivia happy hour 

Alex’s Bar (2913 E. Anaheim 
St.) holds its weekly trivia and 
happy hour from 8 - 11 p.m. 
Enjoy pop culture trivia and 
special priced menu items. 
Trivia entry is $5. 


Local thrift shops offer winter wonderwears on a college student budget 


By Stacy Rosinson _ 
Staff Writer 


This season is all about unique coats. Cool 


Thick knits, velvet blazers and oversized coats are just some of the popular trends seen 
this winter. Detailed coats and textiles with finished trims are also must-have. items. 


Sequined Bags 


A look is not-complete fora woman if she 


outerwear is the way to go with soft fabrics like 
velvet or warm tweed. Long Beach’s Retro Row 
on Fourth. Street and other local thrift stores can 
accommodate to the warm fashion for the cool 
Southern California weather. 


Warm Knits 


Warm, thick knits are nothing new to the win- 
ter textile fashion. Free People is known for their 
warm, elegant and soft-knit sweaters. The long, 
warm and comfortable knits cost $128. However, a 
similar finish can be found at the local Team Am- 
vets thrift store (3315 E. South Street) for $9.95. 


Puotos By Stacy RosiNson | Dairy 49eR 


Velvet Blazers 


Unique fabric on blazers are the ultimate fash- 
ion statement this winter. Gucci’s Fall/Winter col- 
lection utilized velvet textiles on blazers of gor- 
geous blues and greens. Free People is also setting 
the trend for velvet-colored blazers with colors 
like navy blue and maroon. Holly Skinner, a fash- 
ion merchandising professor at CSULB is a fan of 
the velvet blazers. he 

“The velvet blazers are a personal favorite trend 
I can’t wait to rock this winter,” Skinner said. 

A similar velvet jacket can be found for $9.95 
at the Team Amvets store (3315 E. South Street). 


' Sequined Jackets 


Risk-taking individuals will be wearing the 
ultimate shiny trend this season. One will not go 
unnoticed with bright, fun and shimmery sequined 
jackets. For those rolling into the new year or enjoy- 
ing a fun night out on the town, this jacket will be 
life of the party. Dolce and Gabbana are one of the 
high-end designers who showcased the sequined 
jacket this winter. Urban Outfitters are contributing 
the bright detailing on their jackets, starting at $138. 
The AIDS Assistant Thrift store (2011 E. 4th Street) 
carries a shimmery jacket for $15. 


doesn’t have her handbag, This winter season 
calls for a one-af-a-kind elegant bag to spice 
up any outfit. Dolce and Gabbana displays the — 
sparkly purse with a gold chain. Urban Outfit- 
ters is also a fan of the shimmery handbag and 
sells one for $49: However, a similar gorgeous 
bag can be found at The Feed Store (2001 E. 4th 
Street) for $10. FY 


3 The Oversized Coat 


‘ With cooler temperatures, these coats will pro- 
vide the essential warmth with their longer lengths 
and wider cuts. These are not your regular fitted 
coats; they are meant to be bigger and fall over the 
body. s 

“[We will be seeing more of] long coats and 
even longer ankle floor gazing coats we will be 


seeing more of,’ Marshall said. 

The Assistance League of Long Beach Thrift 
and Vintage (2100 E. 4th Street) and Team Am- 
vets carry men and women oversized coats for 
$6 to $10. A great way to pull off the coat trend 
is to wear it with a basic tee, cropped pants and 
loafers. 
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35 EMPLOYMENT 54 APARTMENTS 


OpporTUNITIES. 


Student Advertising Manager 

Be a part of the Official Award 

Winning Campus Newspaper 

The Daily 49er 

Manage, motivate and train a team 

of advertising sales representatives 

to make sales calls on prospective 

advertising clients. Must be an. 

enthusiastic, self-motivated 

individual and have great 

communication and people skills. 

Responsibilities include: 

+ Oversee operations of the 
advertising department - 

+ Hire sales staff 

+ Train and mentor sales team 

+ Hold weekly sales meetings 

+ Establish sales goals for staff 

+ Interact with design team ~ * 

- Meet personal monthly revenue 
goals set by general manager 

+ Make sales calls on a daily basis 

+ Other job related tasks as needed 

Hourly wage plus commission 

based on achieving goal 

Must have some sales/marketing 

experience ; 


For further information or to 
apply contact Beverly Munson at 


562/985-5736 bmunsone@csulb.edu 


SSPA 011. 


YougiTit) facebook 


‘Go to www.daily49er.com for more information: 


For RENT 


2 Bedroom/1 Bath Apt. FiOS 
available. Pet Friendly 


2 br, 1 ba upper floor apartment 
in a 14-unit building edge of 
Belmont Heights, Verizon FiOS 
available. Approx. 850 sq. ft., 
laminate flooring, new paint, 
new stove, fridge, pets okay, 
month-to-month rental 
agreement. Street parking 
only, however, this is not a 
impacted area. On-site laundry 
room. Security Deposit $1195; 
Pet Deposit $200.00. Credit 
Check $20.00 per adult. Call 
562-682-4499 or email; 
hamiltonsinc@versizon.net 


11.30.11 


57 ROoMs FOR RENT 


Furn rm, kitchen, laundry, util pd. 
$450/mo. Contact 714-821-4441... 
CSULB Students only. 


18489-12.12.11 


STUDENT PRICES 


99° 


*INCLUDES EYE EXAM 
Disposabie Contact Lenses 
(Includes eye exam & 3 mos supply) 


EYEGLASSES 


STUDENT PRICES 
COMPLETE EYEWEAR 39°" 


FRAME & LENSES « S.V. + 4.00 sph + 2.00 cyl 


EGLIN VISION CENTER 

co, DR. STANLEY EGLIN, 0.0. — 

3 5501-A Stearns st. Hae 
(at Bellflower Bivd.) Long Beach 


Mon - Fri: 10 am-5 pm e Sat. 10 am-4 pm 
562/598-4441 ° 562/596-1011 


CSULB ID REQUIRED w/coupon 


Beach Cats 


We're seeking dedicated volunteers to 
help care for campus cats. 


Please call 
562/233-6364 


(IF ALL CAPS, 27 CHARACTERS). 
Special Instructions: BLD, ITALIC, ETC. 


11. Organizations 
12. Typing 
15. Volunteers 

. 18. Insurance 

20. Travel 

25. Lost 

26. Found 

27. Legal Services 
28. Child Care 


| 10. Announcements - 


30. School & Instruction 


I N DEX (Circe APPROPRIATE CLASSIFICATION) 


50. Apts./ Houses Wanted 
. §2. Roommates Wanted 


31. Internships 

32. English Tutoring 
33. Tutor Needed 
Pets 


35. Employment Opport. 57. 


36. Auditions 
39. Jobs Wanted 
40. Misc for Sale 


41. Computers for Sale 


43. Music Lessons 
46. Boats 
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ALL CLASSIFIEDS MUST BE PAID IN ADVANCE - 
[|] NO REFUNDS {| MINIMUM SIZE: 3 LINES 
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. Apts. for Rent 
56. Houses for Rent 
Rooms for Rent 
58. Condos for Rent 
59. Condos for Sale 
. Houses for Sale 
. Motorcycles 


84, Used Cars for Sale - 
88. Used Cars Wanted 


Follow the 
Daily 49er on: 


LCT Tube, 
twitter 


facebook. 


Goto 
www.daily49er.com 
for more information 


RATE PER DAY: 


$2.00/line 1 day 
$1.50/ine 2-4days 
$1.00/line 5 - 20 days 
$ .90/ine 21 + days 


$ .80/ine 
Additional $1.00 charge for bold 


semester rate 


TEACH ENGLISH 


IN KOREA! 


2012 Teach and Learn in 
Korea (TaLK) sponsored by 
Korean government 


¢S$1,300/month (1 5hrs/week) 
plus airfares, housing, medical 
insurance 

Must have completed two years 
of undergraduate 

Last day to apply: 11/30/11 
Please visit the website 
www.talk.go.kr 


2011 English Program 
In Korea (EPIK) 


°S1,600-2,500/month plus 
housing, airfare, medical insurance, 
paid vacation 

Must have BA degree 

Deadline: November/11 * *this 
date is tentative and could change 
depending on circumstances ** 
Please visit the website 
www.epik.go.kr 


Jai - (213)386-3112 ex.201 


jai.kecla@gmail.com 


No. of Runs X 


Daily Cost + 
Bold Charge = $ 


_ Balance Due 


OX. 32 CHARACTERS PER LINE 


Women’s volleyball 
to face San Diego in 
rematch of last year’s 
first round exit. 


By DANIEL VAN HOOSIER 
Staff Writer 


With the field of 64 teams set, the 
Long Beach State women’s volleyball 
team will begin its quest for a fourth 
NCAA Tournament championship by at- 
tempting to accomplish what it couldn’t 
do last season — defeat the University of 
San Diego in the first round. 

The No. 23-ranked ‘Niners were 
ousted in last year’s first round, falling 
to the Toreros in three close sets — 25- 
22, 30-28, 25-19. 


This season, LBSU (23-6) will be en-- 


tering its 25th consecutive tournament 
and will look to turn the tables and use 
its 15-match winning streak as momen- 


tum heading into the matchup with No. 


20 San Diego (27-4). First set is scheduled 
for Friday at 5:30 p.m. at UCLA’s Collins 
Court located at the Wooden Center. 
Long Beach will first look to stop a 
ferocious attack as San Diego’s starting 
lineup features a pair of sophomores 
who are among the nation’s top 20 hit- 
ters. Katie Hoekman is ninth in hitting 
percentage at .393. Chloe Ferrari is 19th 
in the nation, hitting .384 while leading 


N Bellflower Blvd 


day, November 30, 


49ers look to avenge 
NCAA Tourney loss 


2011 


the team in kills with 325. 

LBSU head coach Brian Gimmil- 
laro stressed the importance of looking 
at the tournament one round at a time, 
beginning with what he feels is a very 
balanced San Diego squad. 

“When you have two ranked teams 
playing each other in the first round, you 
have no chance to look to the next night,” 
Gimmillaro said. “They (San Diego) are 
very good. They play very hard; they 
hustle; and they work really hard on the 
ball. Their effort is their strength.” 

Gimmillaro added: “We are just try- 
ing to get better at what we do. You 
have a game plan against them, but it is 
really about your level of execution and 
we have got a long way to go yet.” 

The Beach will counter at the net 
with sophomore middle blocker Ha- 
leigh Hampton, who is fifth in the coun- 
try in blocks per set, averaging 1.57. 
Hampton also leads the team with 323 
kills and a .342 hitting percentage. 

The ‘Niners will also look to the vet- 
eran leadership of senior. outside hitter 
and.co-captain Caitlin Ledoux and ju- 


“nior Janisa Johnson. 


Johnson was named both Big West 
and AVCA (American Volleyball 
Coaches Association) national player 
of the week after leading The Beach to 
three consecutive victories last week 
while as she averaged 11 kills and 10.6 
digs on .406 hitting. Johnson is the 
ninth player in 49er history to receive 
the national award. 

Despite missing six matches earlier 
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Tyler Jackson, left, Lauren Minkel, center, and Caitlin Ledoux, right, will look to lead the LBSU 
women’s volleyball team past San Diego on Friday in the first round of the NCAA Tournament. 


and Maryland- Eastern Shore (24-6). 
The second round match will be played 
Saturday at 7 p.m. at UCLA. 


in the season, Ledoux is second on the 
team with 305 kills to go with 206 digs 
and a .226 hitting percentage. 


The winner of Friday’s contest will 
advance to play the winner of the first- 
round match between UCLA (24-6) 


Cal & Spot BD 
Cal State Long Beach 


Here’s Proof: Just bring this ad in to receive an 
iPad2 included with your purchase! 


Offer is valid on any 
vehicle, new or pre-owned. 
Over 500 to choose from! 
We stock all makes and models. 


Just 1.5 miles North of campus on 
Bellflower Blvd & We’re Open ‘Til Midnight! 


1-888-307-5730 


www.CALWORTHINGTON.COM 


2950 N. BELLFLOWER BLVD. LONG BEACH, CA 90815 


Offer not valid on advertised models nor in conjunction with any other offers. Ad must be presented upon arrival. Sale ends. 6/30/12. 


